
Met at
 Networking 

Event

To - Do

Networking-Event Relationship Builder
For More Information on how Aviva
Can Help You Design an Automated 

Follow-Up Marketing System,, Call 314/432-9500

12-TOUCH DRIP-MARKETING BLUEPRINT

Email a Brief Introduction

To - Do

Call

To - Do

To - Do

To - Do

Call

To - Do

Call

To - Do

To - Do

Call

Scan your 
business cards 

into your database!
www.business-cardscan.com

Snail Mail a
Capabilities Letter

0 Days

0 Days

0 Days

Make a Follow-Up Call 
To Offer Tips

Email 1st Tip

Email 2nd Tip

Mail a postcard Offering 
a Free White Paper, 

Fulfilled on Your Website

7 Days

14 Days

21 Days

35 Days

42 Days

49 Days

75 Days

91 Days

100 Days

120 Days

Email 3rd Tip

Leave a short voice mail 
presentation--on purpose!

FAX an Article of Interest

Email 4th Tip, then add 
them to the regular tips list

Call for a meeting, 
ask for a referral, 

determine next step

Follow-up Call:  “Did You Like 
our Tips and/or White Paper?”

NET EFFECT: 12 “touches,” 4 months in the pipeline; and 4 calls totalling 40 minutes of human labor 
if you design and AUTOMATED follow-up marketing system to build your customer relationships.
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FREE WHITE PAPER

WEBSITE 
INQUIRY

FIRST 
MEETING*

FIRST
SALE*

REFERRALS:
      (L) Referred By
      (R)  Referred To

THANK YOU THANK YOU FROM REP

THANK YOU FROM PRES BIO / COMPANY INFO

FREE WHITE PAPER

Follow Up Call

EMAIL INTRO / BIO INFO

CROSS SELL

CUSTOMER SATISFACTION
SURVEY

THANK YOU FOR REFERRAL

STATUS OF REFERRAL

SPECIAL REPORT 
OR TOKEN GIFTSET APPT

WOULD YOU LIKE TO 
RECEIVE OUR EZINE?

INTRODUCTION / 
SET APPT

Instructions:  Use the Trigger Event as the “anchor date”  (Day 0), determine the number of days 
after the Trigger Date that the next activity should take place.  Ex.: 1 day after a First Meeting, a 
thank you letter will be mailed, followed 7 days later by a cross-sell letter.

IMPORTANT: The last activity in 
the follow-up system should 
always be a phone call to 
determine the current account 
status or to assign a new follow-
up series. This is how to insure no 
contact will ever go “lost in 
space.”

CALL SNAIL
MAIL

EMAIL

LEGEND

EZINE

EZINE

EZINE

EZINE

EZINE

EZINE

EZINE

EZINE

EZINE

EZINE

HOW DO YOU LIKE
THE EZINE?

SHARE TESTIMONIALS; 
ASK FOR REFERRALS

Idea-Starters for Additional Follow-Ups
For More Information on how Aviva

Can Help You Design an Automated 
Follow-Up Marketing System,, Call 314/432-9500

12-TOUCH DRIP-MARKETING BLUEPRINT

Copyright 2006 Aviva LLC. All Rights Reserved.


