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AUTOMATED MARKETING BLUEPRINT

NEW CUSTOMER - 30-DAY ONBOARDING CAMPAIGN

~
/

- B Snail Mail Postcard & EmailMessage:
S _Day | -\ Thank you for your order. It’s processing!
- I appreciate your business

N2

Message: Meet your support team.
Day 2 Here’s who to call if you have
any problems/Qs

N

Day 4 P Message: I'm adding you to our tips list

"

Day 7 Message: Follow us on FB / IG / LI, etc

L

Day 1 (| Mes sagle: Please leave us an online review

NE

- Message: Upsell / Cross-sell
incentive / promo code

Day 15

N

Day 21 > Message: Email with customer satisfaction

survey link: How're we doing?

NG %

Day 3 Message: Ask for a referral

\_/

FOLLOW UP: At the end of this
campaign, transfer customers
to a “"General” Drip Marketing
Campaign. You may also want
to schedule a quarterly
customer service follow-up call * 9 heDatabaszeDiva
in your CRM. u

Conrmecling Companias with Custemears



AUTOMATED MARKETING BLUEPRINT

Quote / Proposal Follow Up

~
/

T Dav 2 Message: Here's what to expect if you do
y business with us [Process]

N4

Message: Detail Check-In:
Did I include everything you were looking for in

Day 4= my proposal?

)
2/

Day 7 Message: Here's what to expect if you do
y business with us [Meet the Team]

Day 1

Message: Happy customer case study #1

I

Message: Follow up, not bug
Subject Line: Not trying to bug you, but

Day 1

Message: What happened?
Subject Line: Are you still considering
[product / service]?

Day 3

i

Message: Final email
Subject Line: Thanks for your time

Day 4

Message: How about this as
an alternative option?

Day 6

h

Message: Did you decide to go
in a different direction?

Day 7

Day 9

Message: Who's waiting on who?
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FOLLOW UP: At the end of this

campaign, add customers to a

“General” drip marketing -
campaign. Drip them until they ° aTheDatabaneDiva
“buy or diel” Connecting Companies with Customers




Question for you Inbox x

Todd Viau via bounce.hatchbuck.com
tome -

Hi Lori,
Are you waiting on me or am | waiting_on you?
High Fivel

Todd Viau

Senior Programmer
Aviva LLC
3144854330 x 215
913/871-1794 x 215
Fax: 314-336-1363

4~ Reply ®» Forward

12:49 PM (1 minute ago)



	DRIP - New Customer Welcome.pdf
	DRIP - New Customer Welcome.vsd
	Page-1


	DRIP - Proposal Follow Up.pdf
	DRIP - Proposal Follow Up.vsd
	Page-1



